
Oncologist Segmentation:
How Virtual Engagement Can be Tailored

Based on Attitudes and Preferences



The COVID-19 pandemic has made evident the need to conduct research with the 
oncologist treater community to better understand their attitudes and outlook toward 
virtual versus in-person industry engagement. Through our research we have 
uncovered three key segments that explain how pharmaceutical companies can 
engage with oncologists throughout the pandemic and in growing opportunities for 
virtual interactions. Below is an overview of the research methodology and results for 
this study.

For access to the full report, please click the link below, complete a brief form, and a 
member of our team will contact you shortly.
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